Scholarly, Trade, Opinion, or Popular?

A Guide to Distinguishing among Articles in Scholarly Journals, Trade Journals, Opinion
Magazines, and Popular Magazines.

It can sometimes be difficult to determine if an article has been published in a peer-
reviewed journal, particularly in an online environment, where there may be fewer clues.
While each publication is unique, certain types of periodicals do share common features.
For help in identifying which articles are scholarly and which articles are popular, consult
the table below.
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Examples

Journal of
Abnormal
Psychology,
Modern
Language
Quarterly,
Nature

Adpvertising Age,
Architecture,
Publishers
Weekly

Dissent, The
Nation, National
Review, New
Republic

Psychology
Today, Scientific
American, Time,

U.S. News &

World Report

What is a Peer-Reviewed Journal?

Unlike a popular magazine, a peer-reviewed or “refereed” journal does not maintain a staff
of writers. Instead, the journal editors require authors to submit drafts of articles for
consideration. These drafts are then reviewed by experts in the field who evaluate the
articles for publication; reviewers assess the quality of authors’ research as well as their
contribution to scholarship. This rigorous “peer review” process ensures that scholarly
articles are of high quality.




