MSU-BOTTINEAU

Course Outline

Course Title and Number, Credits: 

Entertainment Marketing, BADM 214, 3 Credit Hours
Prerequisite: 


BADM 201 or Instructor Approval

Course Description: 

The course is designed to include an exploration of the effective marketing and promotion of sports, entertainment, travel, and tourism products. Discussion topics include: promotion, endorsements, sales, campaigns, and marketing.

Required Text: 


The Dream Job 3rd Edition – Helitzer




Selling the Sizzle - Avrich

Course Objectives:

· Study the nature of sports, entertainment, travel tourism, and other events, products, and services.

· Clarify sports and entertainment organizations needs and goals.

· Understanding the promotion, sales, broadcasting, and sponsorship involved in marketing a sports or entertainment product.

· Basics in event planning and management.

Course Requirements and Evaluation:


Course requirements consist of lecture/discussion, case studies, related assignments, quizzes, and exams. (See syllabus for details.)


Grading is based on a standard grading scale.

