MSU-BOTTINEAU

Course Outline

Course Title and Number, Credits:


Advertising, BADM 210, 3 Credit Hours

Prerequisite:


None

Course Description:


This course will include a brief history of advertising and the importance of advertising in today’s society. The student will study media types and the importance of each.

Required Text:


Advertising & Integrated Brand Promotion 3rd Edition – O’Guinn, Allen, Semenik

Course Objectives:

· The Process: Advertising in Business and Society

· The Planning: Analyzing the Advertisement Environment

· The Preparation: Creating the Advertising Message

· Placing the Message: Media and Supportive Communications

Course Requirements and Evaluation:


Course requirements consist of lecture/discussion, case studies, related assignments, quizzes, and exams. (See syllabus for details.)


Grading is based on a standard grading scale.

