MSU-BOTTINEAU

Course Outline

Course Title and Number, Credits:


Marketing, BADM 201, 3 Credit Hours

Prerequisite:


None

Course Description:


This is and introductory course which incorporates both traditional and contemporary aspects of marketing. Topics include environmental analysis and marketing research, consumer analysis, product (service) planning, distribution planning, price planning, promotion planning, social responsibility, and marketing and management. There will also be a study of goods and services from producer to the final consumer.

Required Text:


Marketing 7th edition – Kerin, Berkowitz, Hartley, & Rudelius

Course Objectives:

· See how marketing is truly all around us

· Initiate the marketing process

· Understand buyers and markets

· Target market opportunities

· Satisfy marketing opportunities

· Managing the marketing process

· Develop a marketing plan

Course Requirements and Evaluation:


Course requirements consist of lecture/discussion, case studies, related assignments, quizzes, and exams. (See syllabus for details.)


Grading is based on a standard grading scale.

