MSU-BOTTINEAU

Course Outline

Name of Instructor: Matt Richter

Course Title and Number: Principles of Retailing, BADM 260

Credits: 3
Prerequisite: None
Course Description:

This is a practical course designed to introduce students to retail operations and management. The evolution of retailing and its present role in the marketing system is examined, as well as the impact of various trends upon retail institutions. Other major areas covered include: the determination of a target market, site selection and store design, store organization, merchandising, pricing, staffing and training employees, store promotion, customer services, and control of store operations.

Required Text:

Retailing Management 5th edition – Levy and Weitz.
Course Objectives:

After taking this course students should be able to:

· Understand and effectively explain the complex discipline of retailing.
· Comprehend basic retailing strategies including retail market strategy, finance strategy, and location strategy.
· Evaluate merchandise assortment, buying systems & merchandise pricing.

· Analyze and critically discuss store layout, design, visual merchandising and customer service. 
· Analyze and discuss diversity as it affects retailing. 

· These course objectives meet the following MSU-B General Education Goals; #1, to develop the ability to communicate, #2, to develop thinking skills, #8, to understand and appreciate cultural diversity, and #9, to develop lifelong learning skills.

Course Requirements and Evaluation:

Course requirements consist of class participation, writing assignments, quizzes, and exams. (See syllabus for details.)
Grading is based as follows: 

	90%  - 100%
	A 

	80% - 89%
	B

	70% - 79%
	C

	60% - 69%
	D

	Less than 60%
	F


